
61015 | Serving Suggestion

WING DINGS® AND
WING ZINGS® ARE THE 

LEADING BREADED WING 
BRAND IN THE TOTAL US2

Wings are on 42.2% 
of US Menus and are 

projected to grow +10% 
through 20281

Sources: 1 Datassential 2025  | 2 US Census Bureau, NPD SupplyTrack L6Mos Ending Dec ’24.

80% of Americans LIKE or LOVE Wings!1
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SKU PRODUCT LABEL WT DISTRIBUTOR
NUMBER

60150
Spicy Breaded Small Wing Zings 2/7.5#

Fully Cooked
15 lbs

71015
Spicy Breaded Large Wing Zings 2/7.5#

Fully Cooked
15 lbs

71025
Spicy Breaded Medium Wing Zings 3/8.3#

Fully Cooked
25 lbs

65715
Breaded Small Wing Dings 2/7.5# 

Fully Cooked
15 lbs

61015
Breaded Medium Wing Dings 2/7.5#

Fully Cooked
15 lbs
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REQUEST A SAMPLE
For more product info, recipe ideas, 
and business-building tools, visit 
pilgrimsfoodservice.com.
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 REASONS TO BELIEVE: 
• Quality - More consistent, preferable texture, and superior flavor 

compared to top competitors1. 
• Convenience (Quick Prep) - Pre-breaded and fried, saving you back-

of-house time in prep & cooking. Ready in minutes, with little additional 
labor required.

• Food Safety – Minimize risks associated with handling and storage of 
raw poultry.

• Cost Savings – Reduced labor; extended oil life; minimal shrinkage 
when frying; longer shelf life helps avoid product waste.

• Variety – Available in small, medium, and large sizes as well as 
boneless.

• Versatility - Wings are a classic American dish with lots of cultural 
momentum. Wings bring lip smacking, finger licking, fun to every menu 
and any table.

Source: 1 - Pilgrim’s Internal Study, N=68-69, June 2024
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